
The next big thing or just a little bit of history repeating?

Connected TV

Thomas Park – SVP Product Strategy, Adform
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USER BEHAVIOUR
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THE SHIFT IS REAL!

Across the EU5 markets, between January 2020 and May 2021, traditional TV 

viewing rose by 17%, while CTV consumption increased by 55% ALEX HOLE 

VP, EUROPE AT SAMSUNG ADS 
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Source - Magnite - CTV Is for Everyone 21'22 Research Report - EMEA
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CTV FILLS A GAP 
IN DIGITAL VIDEO CONSUMPTION

C o n n e c t e d T V

C o m p u t e r

Ta b l e t

M o b i l e

Source: SpotX
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AN OPPORTUNITY FOR EVERYONE
GROWTH HAPPENS OUTSIDE INTEGRATED PLAYERS
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- 5.9
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*Integrated players: Youtube, Hulu, Roku, IAC Video

Source: McKinsey

Programmatic Spend in billion USD
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DEFAULT REACTIONS 

TO “NEW CHANNELS” 

EXCITEMENT
M E D I A  O P P O R T U N I T I E S

INSECURITY
L A C K  O F  S T A N D A R D S

THE NEW NORMAL
B A C K  T O  B U S I N E S S  A S  U S U A L
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PHASE 1: EXCITEMENT 

NEW TARGET GROUPS

CTV 95%
A D  C O M P L E T I O N

SUCCESS STORIES

EVERYWHERE

I N C R E M E N T A L I T Y !



10

PHASE 2: INSECURITY

OTT
CTV

Advanced
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TV
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MEASUREMENT

PHASE 2: INSECURITY
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PHASE 2: INSECURITY

ADOPTION

// Open Measurement SDK

= MEASUREMENT

of STANDARDS

+ openRTB

+ VAST

The Consent Framework
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aps.ads.txt |  seller.json  |  SupplyChainObject  |  ads.cert 2.0
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Share of  avai lab le inventory  “ locked”  in  

programmat ic  deals  for  VIDEO and CTV

EXCITEMENT + INSECURITY 

= “PROTECTIVE CONTROL”

75% 95%
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WILL THIS CHANGE?

PHASE 3: THE NEW NORMAL

Header Bidding + ID 

Podding via openRTB 2.6

TCF

True Cross-Channel Frequency Caps

Integrated Brand & Performance Campaigns

Homework

Advancement

Master Class
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THANK YOU
Thomas.Park@adform.com


