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About Us

® Live since 2015 with HQ in London * Trusted by global household brands

*  Global team with OTT, AdTech & ®  Market leader in Japan
data backgrounds

Aki Tsuchiya Sam Khandelwal Jamie West Simon Fell
CEO & FOUNDER CTO & CO-FOUNDER ADVISOR ADVISOR
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THE PROBLEMS, OUR MISSION

Wasteful metrics

Siloed or Disjointed systems

Time & Cost problems with minimal differentiation

Data bottlenecks
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PURSUING SIMPLICITY

The need for unified data platform to measure
& target for OTT/CTV

ROBUST DATA
COLLECTION

ANALYTICS &
INSIGHTS

Specialised
OTT Data
Ecosystem

!

TARGETING
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ANALYTICS USING YOUR OWN DATA

One service for all key analytics

4 Key Metric Groups:

!Q Audience

:=" Content & Editorial

Ads & Commerce

llII Quality of Service
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ACTIVATION USING YOUR ANALYTICS DATA

Building segments with Streamhub Activate

Gender
$62% & 38% Content Affinit Ad Affinit Locati rlyper target your
6 6 ontent Affinity ity i marketing messages

Football iPhone X
Age

® 14-18 years Drama | -Expedia - Paris
18-26 years |

26-35 years Travel » - Mazda Munich

35-45 years . .
year Cooking Heineken Amsterdam

45+ years

Increased audience
satisfaction & engagement
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RESULTING ACTIONS

Audience satisfaction & monetization

' streamhub
Baf analytics

=)

One integration
for all video
metrics

Quick and easy
reports to
democratise
data

Segment & Action
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: Own, report & build
! audience with all

| the flexibility

: Personalised
: — marketing

|

s streamhub



THE BENEFITS

The easier it is to use the data, the bigger the
benefits

Increase AVOD Hyper target your Data driven
yields & CPMs subscribers content &
editorial strategy

. %
SPOTX // @ WilChimp HUbSpPYL

Go
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Product highlights



Aggregation for each Live channel: Check the viewing share of each channel, top
Displayed by hour, day, week, or month programs, and top devices at a glance

TV PLAYER Dashboard | Comparison Hello Sh-Interactiveone

Powered by %, streamhub

10 Al 2020 - 8 Sep 2020 ~
ﬁ Dashboard a = °r ©

(O Time Watched - Unigues Viewers

Content 58,799 h 39mins 115,294

AVOD

| Comparison

Audience -

SVOD

Programme -

QoS -

LIVE

My Reports -

4 3 0 [ €

Admin -

RPD Set-top-box data

HbbTV data logs
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1 Apr 2020 - 30 Apr 2020 + 9

Dashboard v

Reports by advertiser, campaign,
ad creatives, agency

Series -

All Platforms

Programme v

Ads -

“ @ F 8

Basic Ads
Dei raphic :
- . mog G R&F Ad Completion Rate 93.74% Ad Panel Demographics
Integrate with online currency
Vbole 17’41 9’638 93.9% 95.2% 35.0%
panel data
Day Part 5,346,596
3.26 --
Ranking 0 . : . : .
CI: Custom Report v
"o rEEEEEEEEE AR R AR AR R RS ._ Ad Panel Highlight Top Demographic Per Devices
. . . = My R v
Sync with Activate to build . 17,419,638
All devices 38% 92% 13.8%
contextual advertising segments . £ Admin - 4.86 ) e

® » s " ®m = = = ®E E EEE = EEE®=E®=E === @m@==x=x=x?’ 4.840% SD 36% 92x lm-




streamhub
QG activate

Test Segment /0 Under 25s

Profile Campaign

Segments
9 Audience Overview

# Segment Size
Reporting

Forecast: Estimated Audience

¥  Description & Schedule

Gender

Female

Female

415,714

1,243,234

30 days

® This segment

Total universe

Age

Size

400,000

Expand Content Overlap

Trend

Created

® This segment

1. Tokyo

2. Osaka

3. Kanagawa

4. Fukuoka

5. Aichi

Hello, Aki Tsuchiya

05-17 11:14

96,647

27,768

Drill down and discover unique
audience segments hidden
within your data

Al powered forecasting to

show how these audiences are
evolving over time
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CLIENTS

Our clients range from small startups —
to entire nations!

A
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CASE STUDY 1

OTT Analytics & 15t Party DMP
for Tier 1 Broadcaster Impresa
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IMPRESA - OPTO SIC

Providing a total solution in a post-cookie &
devicelD-less world

Mutli-Platform OTT Hybrid Business Model Custom development

e Web * AVOD * PPID based reporting
* i0S e SVOD e Ad Server integration
 Android * LiveTV * Full GDPR compliance
 Apple TV

 Android TV

* Samsung TV

e LGTV

* Sony TV
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INDUSTRY COLLABORATION
~ CASE STUDY 2

- Creation of a shared cross-broadcaster. data
platform:iniJapan



BIG IN JAPAN

Rank

2019 Advertising Market Revenues ($US Billion)

$55

TOTAL Ad Market TV Ad Market Web Ad Market

m Japan mUK

Service

(11| Tube]
Abema™

prime video
o —

I Ver
GYAO!
dTVv

Monthly Users (est.)

60 million

20 million

18 million

13 million

11 million

3 million

3 million

Background

Google’s ad-funded online video platform serving legal and
illegal content with a strong popularity for its short-form.

A JV by Cyberagent (a multi-service internet company) and TV
Asahi providing a total mix of Live, AVOD and SVOD with a
skew towards short-form content and pseudo live.

Free VOD service bundled into Prime subscriptions that has
seen tremendous growth due to surge in popularity of its
commerce platform.

A catch-up AVOD platform with some Live content launched
by Japan’s largest broadcasters.

An AVOD/SVOD/TVOD service by Softbank with substantial
cross-subsidisation and preferential cross-promotion from
Japan'’s largest search portal Yahoo Japan.

An SVOD service by NTT docomo and Avex to provide both
short-form and long-form content. Comes pre-installed in all
Docomo phones.

An SVOD service by NipponTV who purchased the rights to
the brand and its platform in Japan from Hulu US.
Source: AbemaTV




BATTLE FOR USERS

B-AVOD + SVOD

Bl FREE

o »> —
#MTVR

== 7_. 5 r “N\ — — i
2xssFOD @5.’ e

\_Atema™ 4

Films, Music,

Ml,] Do! special
TV content interests




JOOST / PROJECT KANGAROO-LIKE JOINT VENTURE

é Hip, new brand like Netflix
'T/BQS _ All of premium TV catchup content
s 4 Anytime, anywhere, free
' S Unskippable ads + new formats

NNNNNN , ONAIR. ";.
Jtv asahi &

oK

Boost in CPMs to $25+
Bigger pool of OTT inventory
Each channel Each channel Agencies can Full cqntrql of distribution &
decides on sells their sell the monetisation per broadcaster
Content lineup own inventory big pool Shared cost, risk and reward
Big source for 15t party data
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EVOLVING THE JICS PROPSITION

We have enabled the Japanese broadcasters to use
currency OTT data beyond measurement

13 4 Platforms 5 Agencies
Broadcasters

Moo Torvomx T TVer dentsu  McCANN
docomo Ccnvmw TBS Abema™ ADK<Z =
m er q t.v' GYAO! Tokyu Agency

@E MBS GYAO! =

Over 1,000,000,000 video views/ month <, streamhub



OUR ECOSYSTEM ENABLEMENT

A shared fully integrated data platform
for OTT currency & targeting

1st party data (user registration) 2nd part 3rd part
AllbroadcasterS ccccccccccccccccceccececec e e e ee e - - === - S party

“m
All platforms
‘ |

r

e

Il

users
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THE DATA BEHIND THE VALUE

The results speak for themselves

6X

BVOD Ad $135,000,000
Revenues
$20,000,000
2016 2019

3X

Average
CPMs

$6

$20

2016

2019
€ streamhub
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Let’s chat...

London Office:
Epworth House, 25 City Road, London EC1Y

1AA, UK

Tokyo Office:
Osaki Bright Tower, SHIP, Kita-shinagawa,

Tokyo, Japan

Contact Sales: bizdev@streamhub.co.uk



